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About the Conference

Scholars and practitioners interested in markets and their contributions to consumer welfare

in countries at various stages of development are invited to submit manuscripts for the 32™
Annual Macromarketing Seminar and the Tenth International Conference on Marketing and
Development. The Macromarketing Seminar is the official conference of the Macromarketing
Society and the Journal of Macromarketing; the Conference on Marketing and Development is
sponsored biennially by the International Society of Marketing and Development (ISMD). The
2007 conference will be coordinating a few sessions on the final day (June 2) of the annual
Marketing and Public Policy Conference sponsored by the American Marketing Association.

Macromarketing scholars use markets or marketing systems as their unit of analysis, as
opposed to individual firms or consumers. Macromarketers look at the interactions between
consumers, firms, non-profit organizations, policy makers, and governments to understand the
relationship between markets and the societies in which they operate. How these interactions
promote economic growth and the quality of life in poor, emerging, and transition countries is
the special interest of the ISMD. The joint conference willencompass a variety of topics
including but not limited to the topics/tracks listed below.

Art and Culture

Competition, Trade, and Comparative Advantage
Consumer Vulnerability

Credit Markets and Banking

Development — Economic

Development — Sustainable

Development — Urban

Disaster Recovery

Environment

Ethics, Corporate Social Responsibility, and Distributive Justice
Ethnicity & Religiosity

Families

Food, Agribusiness, and Aquaculture

Health Care

Innovation & Diffusion

Macro Education and Dissemination
Micro-Macro Linking in Transformative Consumer Research
Quality Of Life

Subsistence Markets

Systems and Modelling

Technology and Marketing

Special sessions will examine the role that marketing plays in solving or contributing to
social problems, “what works” in development, and issues that pertain to particular
countries or regions.

The annual Macromarketing Seminar and the biennial Conferences on Marketing and
development have traditionally been known for their openness to new ideas, lively
interaction, and intimate format. The 2007 ISMD / Macromarketing Seminar will follow
in that tradition. We invite scholars from all over the world to submit papers, extended



abstracts, or special sessions. We particularly encourage chaired plenary sessions which
include viewpoints from multiple perspectives, including academic, governmental,
private, public, and consumer perspectives.

Submission Formats
We invite submissions of the following types:

Competitive Papers that represent completed work by the authors.

Proposals for Special Sessions that focus on particular topics, countries, or regions.
Working Papers or Extended Abstracts provide authors the potential opportunities to
present research in early stages.

In the body of your email, please provide:

Submission type: special session, competitive paper, or working paper / extended
abstract.

Title of paper and track.

Contact person’s name, affiliation, mailing address, phone, and email.

Names of other participants, their affiliations, and their emails.

Submissions will be subject to a double-blind review process. Accepted manuscripts, extended
abstracts, and special session summaries will be published in a Conference Proceedings with
an ISBN reference (however, authors retain copyright to their work). The best Competitive
Papers from the conference will be published in a special issue of the Journal of
Macromarketing; the best development-oriented papers will be eligible for the Erdogan Kumcu
Award; the best macromarketing-oriented papers will be eligible for the George P. Fisk Best
Conference Paper Award. Submission should be made by emailing a word document to the
most appropriate track chair (co-chairs), who will acknowledge receipt of your document. If it
is not acknowledged within one week, please submit an inquiry to the track chair and/or one of
the conference co-chairs. The deadline for submissions is December 15, 2006. Please watch
http://agb.poly.asu.edu/jmm/conferences.htm. for additional conference details.

Format of Papers Accepted

All accepted submissions will be published in the proceedings. Competitive papers must beno
longer than 15 pages (double spaced, 12-point Times New Roman font). Extended abstracts
and session summaries will also be published (double spaced, 12-point Times New Roman
font). The format for the Journal of Macromarketing should be followed
[http://agb.poly.asu.edu/jmm/author guidelines.htm]. The proceedings of this conferencehave
no copyright restrictions.




Tracks and Chairs

Art and Culture
Kent Drummond
University of Wyoming, drummond@uwyo.edu

Laurie Meamber
George Mason University, Imeamber@gmu.edu

Competition, Trade, and Comparative Advantage
Bill Redmond
Bowling Green State University, wredmon@cba.bgsu.edu

Stanley Nollen
Georgetown University, nollens@georgetown.edu

Consumer Vulnerability
Samuel Bonsu
York University, sbonsu@schulich.yorku.ca

Darach Turley
Dublin City University, Darach.Turley@dcu.ie

Credit Markets and Banking
Garance Genicot
Georgetown University, ggenicot@gmail.com

Development — Economic
Tony Pecotich
University of Western Australia, tpecotic@biz.uwa.edu.au

Development — Sustainable
Richard Varey
Waikato University, rvarey@mngt.waikato.ac.nz

Development — Urban
Deirdre Hahn
Arizona State University, deirdre.hahn@asu.edu

Max Briggs
Queensland University of Technology, m.briggs@qut.edu.au

Disaster Recovery
Stacey Menzel Baker
University of Wyoming, smbaker@uwyo.edu

Environment
Bill Kilbourne
Clemson University, kilbour@clemson.edu



mailto:Darach.Turley@dcu.ie

Ethics, Corporate Social Responsibility, and Distributive Justice
Anusorn Singhapakdi
Old Dominion University, asinghap@odu.edu

Ethnicity & Religiosity
John Mittelstaedt
Clemson University, imittel@clemson.edu

Families
Susi Geiger
University College Dublin, susi.geiger@ucd.ie

Andrea Prothero
University College Dublin, andrea.prothero@ucd.ie

Food, Agribusiness, and Aquaculture
Tim Burkink
University of Nebraska at Kearney, burkinktj@unk.edu

Sylvain Charlebois
University of Regina, Sylvain.Charlebois@uregina.ca

Health Care
Pia Polsa
Swedish School of Economics and Business Administration, polsa@hanken.fi

Technology, Innovation, & Diffusion
Lilia Ziamou
City University of New York, Lilia Ziamou@baruch.cuny.edu

Nir Kshetri
University of North Carolina, nbkshetr@uncg.edu

Macro Education and Dissemination
David Hunt
University of Wyoming, dhunt@uwyo.edu

Scott Radford
University of Missouri, scott.radford@missouri.edu

Micro-Macro Linking in Transformative Consumer Research
Bettina Cornwell
The University of Queensland, B.Cornwell@business.uqg.edu.au

Quality Of Life
Mark Peterson
University of Texas-Arlington, markpete@uta.edu

Subsistence Markets
Madhu Viswanathan
University of Illinois at Urbana-Champaign, mviswana@uiuc.edu




Systems and Modelling
Ben Wooliscroft
University of Otago, bwooliscroft@business.otago.ac.nz

Technology and Marketing
Detlev Zwick
York University, dzwick@schulich.yorku.ca




